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Florida; where transportation
decisions support and enhance

- “livable communities
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Florida; the - most-attractive place to
do business
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Florida; where-people want to invest
more time and more money
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Bradford County ST

Florida’s most visible landscape

186,000 acres
.005% of entire state




* Bold Landscapes
INSTANT CURB APPEAL-Instant ability to helpiattract and grow business
Visual impact and distinctive sense of place; its why people come to Florida;
what they expect to see, what they pay to see
MANY LARGE TREES'TAND FEW IFANY'SHRUBS; keep'it'simple

overstocked

high*quality

low priced

lower maintenance’costs

Landscap@s that grow ifsyvalue
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Make beauty everyone’s busmess
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B+ Every landscape project implemented successfully :

Identify and program highest priority landscapes
— Where able to help attract and grow business
— Re-design
— Accept responsibility for maintenance
T Be Bold!

111 Underthev 'I.ive Oa.ks of a I‘lorida nghway.
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Old vs Bold

Miami 2011
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Streetscapes
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* Plan, design, construct ano%\amtaln roadways to"

— accommodaté bold p&f»ormlng landscapes that
enhance private. enterprlse and public health and
safety. Ty

— mimic natural processes‘that manage stormwater,
filter air, abate noise, shade pedestrians, conserve
energy, provide habitat, and be beautiful.

— grow in value... paying meaningful environmental and
economic dividends eded by current or future
récessions. e
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Make beauty everyone’s business
Every project implemented successtfully

Many large trees, few if any shrubs
Bold'leadership-at all levels

Roadways designed to accommodate bold
performing landscapes
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